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How It Can Feel To Attend a Conference
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Who Attended a Session on 

Life and Long-term Care?

▪ The Sound of Security: Universal Life with 

Long-Term Care

▪ Trustmark Life + Care: A Market Staple

▪ The 5 Questions Your Clients Will Have About 

Life and Long-term Care
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This Session? 



6

Our Discussion

1.The Launchpad – Your Online Toolkit

2.Deep Dive on the Life and Long-Term Care Story

3.Other Popular Marketing Tools

4.How To Take Your Marketing to the Next Level
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A Little on The Trustmark 

Marketing Team

We are…

▪ Highly sales-focused

▪ Endlessly collaborative

▪ Always reinventing

▪ Half-artists, Half-scientists
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With That In Mind, We Built Launchpad

▪ A centralized hub for internal and external partners to access collateral

▪ Maintained through regular updates

▪ Tracked for usage on our end

▪ Organized based loosely on the voluntary sales process

▪ A great way for you to reference information from this conference

Access the Launchpad yourself!

• Use the cards provided at your seat

• www.trustmarkins.com/launchpad

• Password: TrustmarkVIP (Case sensitive)

What is The Launchpad?

http://www.trustmarkins.com/launchpad
http://www.trustmarkins.com/launchpad
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How Is The Launchpad Set Up?

Marketing Team Structure = Launchpad Structure

Pre-Sales Resources

Materials to help you educate and 

persuade employers on the need for 

voluntary benefits.

Enrollment Resources

Materials to help you educate and 

engage employees related to 

voluntary benefits enrollments.
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What Will We Look At?

Choosing Today’s Pieces

▪ We’ve compiled some trending and 

popular pieces based on:

•Data collected through the Launchpad

•Feedback from our sales team and brokers

•Popular sessions at this conference and 

previous conferences

▪ You can follow along – access the 

Launchpad with your card and check it out!
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Lost In Space?

The Launchpad is Vast

▪ There is a lot of content on the Launchpad

▪ We’ll highlight some particularly good pieces 

and show how to find them

▪ It’s arranged intuitively, you can and should 

explore on your own 

▪ If you get stuck, your sales rep is well-versed 

and may have access to additional materials



The Launchpad In Action

Deep Dive on the Life and Long-Term Care Story
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Let's Consider a Sales Situation

Introducing Trustmark Life + Care®

▪ You have a hospital client who you know is a 

good fit for a life and long-term care product

▪ They've never looked at a hybrid solution and 

tend to be conservative when introducing new 

products

▪ How can the Launchpad make this easy for 

you? With tools at every step of the process.
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How Do We Think About Marketing?

Not Unlike a Sales Funnel

Education & 
Awareness

Consideration Close Enroll Service/Retain
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Educating Employers on Life and Long-term care

Establishing the Need

▪ Employers are often aware, but need the 

challenge of care explained in more detail

▪ Many pieces on the Launchpad lead with 

education, rather than a product push

•Discuss the number of people who need care

•Costs of care

•Relevance across generations

▪ Use these for thought leadership, opening 

doors

Find it on Launchpad: Pre-Sales Resources > Group Products > Trustmark Life + Care

The Need for LTC Flyer
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Special Access: Care Crisis White Paper
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Let’s Find This One Together!

Find it on Launchpad: Pre-Sales Resources > Group Products > Trustmark Life + Care
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Find it on Launchpad: Pre-Sales Resources > Group Products > Trustmark Life + Care
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Sharing From The Launchpad

Download and share as an attachment Share a link straight to the file
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Sharing From The Launchpad

Download multiple flies
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How Do We Think About Marketing?

Not Unlike a Sales Funnel

Education & 
Awareness

Consideration Close Enroll Service/Retain
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Introducing Trustmark Products

They Understand the Need, Now Show the Product

▪ Materials with varying level of detail for 

different audiences

▪ Used by producers to support conversation 

around the product, rather than just the need

▪ For those wanting a deep dive, our product 

catalog goes in depth

▪ We split out these pages to be shared one 

product at a time

▪ Tells the product “story” as well as the 

features

TLC Product Catalog

Find it on Launchpad: Pre-Sales Resources > Group Products > Trustmark Life + Care
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How Do We Think About Marketing?

Not Unlike a Sales Funnel

Education & 
Awareness

Consideration Close Enroll Service/Retain
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Closing the Deal

Ultimately Your Sales Rep Is Your Best Source

▪ Rely on your salesperson for a quote

▪ They can work on collaborating with you to 

create finalist presentations

▪ One of our most common requests at this 

point is a case study, they want us to "prove 

it"

▪ Case studies take a simple 3-part format

•Problem

•Solution

•Results

Find it on Launchpad: Pre-Sales Resources > Introducing Trustmark > Case Studies
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How Do We Think About Marketing?

Not Unlike a Sales Funnel

Education & 
Awareness

Consideration Close Enroll Service/Retain
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Enrollment Solutions at Your Fingertips

Enrollment Requires Education

▪ We have a turnkey process for building 

communication plans – “The Lookbook”

▪ Supported by key materials/samples housed on the 
Launchpad

▪ Runs the gamut of formats:

• Emails

• Texts

• Postcards (Highlighted)

• Videos

• Benefit summaries

• Presentations

Find it on Launchpad: Enrollment Resources > Life + Care
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A Comprehensive Video Library

▪ A range of employee-facing videos:

oIntroducing Trustmark

oEstablishing product need

oEducating on how the products work

oTelling relatable stories for employees
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How Do We Think About Marketing?

Not Unlike a Sales Funnel

Education & 
Awareness

Consideration Close Enroll Service/Retain
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Make Your Relationships “Sticky”

No One Likes Losing Cases

▪ Resources you need to make servicing the 

case easy

▪ Guidance on filing claims, billing, customer 

support and more

▪ Easy to access, easy to share, easy to use

Find it on Launchpad: Enrollment Resources > Trustmark Features

Claims Portal One-Pager



Other Popular Marketing Tools
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Did Anyone Attend?

Trustmark ACH: How to Stick the 

Landing on Billing

Monday - 2:40 PM

Enroll For Life: Setting the Stage 

for Smarter Enrollments

Tuesday - 10:00 AM

Employer-paid Benefits: What's 

next for Trustmark?

Monday - 1:50 PM
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We’ve Got Those Conversations Covered Too

Pre-Sales Resources 
Billing & BenAdmin
ACH

Pre-Sales Resources
Billing & BenAdmin
Trustmark Enroll For Life

ACH Overview Enroll For Life Overview Employer-Paid TLC

Coming soon!
Trustmark only access 
currently
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Your Top 4!

The Need for LTC Flyer

• Pre-Sales Resources 

• Individual Products 
• Universal Life

Special Access, use the 

link above!

Care Crisis White Paper

• Pre-Sales Resources

• Billing & BenAdmin
• Trustmark Enroll For Life

Enroll For Life Overview Communication Matters

• Pre-Sales Resources 

• Communication & 
Enrollment Services

https://trustmark.widen.net/s/s2bcqzvxrd
https://trustmark.widen.net/s/sflqwmdfxr
https://trustmark.widen.net/s/9fqhmrtvf9
https://trustmark.widen.net/s/tsrzwzpvrm


Take Your Marketing to The 

Next Level
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The Launchpad Is Just the Start
How to AMPLIFY

Co-brand Build your own libraryCustomize
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Key Takeaways

▪ Wherever you are in the sales process, you’re not alone 

▪ Overloaded with information? Launchpad makes it easy to 

share that information

▪ Consider these popular materials, but there are lots of other 

great resources for you out on the Launchpad

▪ Getting familiar with the Launchpad is just the start



Thank you!
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